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Rationale:
This logo is formed by the use of one square and twenty-four trian-
gles. The use of straight lines creates a sharp and direct design that is 
complemented by its symmetrical nature.  The simplicity of the logo 
echoes features familiar in modern art and also the linearity that is 
common in contemporary graphic design. The concept stems from 
the folding patterns created when one constructs a paper airplane. 
Once unfolded, the paper is creased and creates a beautiful imprint 
that is more complicated than my final design. I feel that this encap-
sulates and deconstructs the idea of travel, which has become the 
main drive in my life.

Originally I decided to use a sketchy and rough green brushstroke 
that would gradually fade similar to my final logo. Yet I decided 
against it as the lines not only lost their definition and accuracy but 
the logo looked as if it belonged to an art supply store.  Removing 
the green colour was also a necessary step as it focused the logo on 
ideas of ‘sustainability’ and ‘nature’. The final blue I chose is not only 
more fitting for the corporate world, but subtler and evokes a sense 
of connectedness and calmness. This complements many of the 
logos for other media and social media companies i.e Facebook, 
Twitter and Skype.

I felt that my other two logos were not as accurate at depicting an 
aspect of my identity. As logo B was more ‘pretty’ and ‘feminine’ it 
seemed to lack the substance of my final logo. I also felt that the 
dandelion image has been somewhat overused in design and I 
wanted to create something more original and unique to me. I elimi-
nated logo C because it lacked the directedness and symmetry of my 
final logo. Although the image was unique its final message was also 
unclear and lacking.

The corresponding typeface is ‘Avenir Light’ which can be download-
ed for free on dafonts.com. It’s simple style complements the logo 
and doesn’t overpower the page. It is also very easy-to-read, which 
serves its main function as a typeface. I have also decided to replace 
the ‘A’s with triangles in the matching company title.  This not only 
matches the triangles within the logo but also makes it harder for the 
logo to be incorrectly copied. These triangles are created by pressing 
alt + j (which is also one of my favorite bands), and then the of the 
kern function is used to appropriately space them. These triangles 
are not to be used in any of the main body text, just the logo.


